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All majors must complete a tool requirement consisting of an advanced writing course that is 
designed to build upon the freshmen writing experience. Students choose from courses in the 
English Department’s writing program or from courses offered by the Communication 
Department in specific professional writing contexts such as writing for the media or 
speechwriting. Majors in public relations or mass media-journalism are also required to 
complete one additional writing course.  
 
Students may also select communication elective courses chosen for their contribution to their 
personal and professional communication goals. In the Fall of 2007 the Department of 
Communication made professional tracks available to majors in the areas of public relations, 
mass media (production or journalism), and organizational communication. A fourth track in 
sport communication was added the next year. A majority of our current and graduating 
students have added a track to their plan of study. These major tracks represent more in-depth 
study in an area of the major. They are now being identified and recognized in the graduation 
program for our majors. Some students will remain as a general major and select a more 
personalized set of courses reflecting their own communication objectives. Students are also 
encouraged to supplement Communication Department offerings with non-major courses in the 
Tabor Business School, the English Department, and other departments that can enhance their 
skills and knowledge with their unique disciplinary perspectives. All students are required to 
have an internship experience for professional development purposes.  
 
Student skills and knowledge are assessed using a variety of techniques in the Department of 
Communication. Information is gathered through various sources and contexts: student exit 
interviews, internship evaluations, course evaluations, assignment evaluations, and the senior 
year capstone course and portfolio. Systematic acquisition and evaluation of this data is still 
ongoing and a learning process, but individuals in the department are using current information 
for curricular planning and programmatic improvements.   
 
Highlights from this academic year as a department include: 
 
• Growth in the Sport Communication track in the Communication major. Plans to expand on 
the experiential side of sport communication are set to continue in 2011-12.  
• Students in the Applications in Public Relations course participated in the planning and public 
relations efforts for the Blue Connection and the new Blue Connection location at the DMH 
Cancer Care Institute. Student interest and participation in entrepreneurship program has been 
increasing. 
• Communication and Spanish major Kayla Vogel, along with Business major Evan File, won 
$4,500 to develop their small business Black Sheep Cheese, in the university’s Business Creation 
Competition.  
• The department developed a Bachelor of Science option for majors. This new option will allow 
students to complete additional math and sciences courses for the major instead of a foreign 
language.  
• Dr. Nancy Curtin spent the Spring semester on a Junior sabbatical. Dr. Thomas Duncanson 
received release time as part of the John C. Griswold Distinguished Professorship in 
Communication.  
• Students participated in the annual Celebration of Scholarship with programs highlighting 
collaborative work between WJMU radio and a freshmen seminar course, the partnership 
between the Blue Connection and the applications in public relations course, and a gender 
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focused panel. Two teams of students presented research based on work from their course in 
Classical Rhetoric in the poster session. Additional majors presented in groups sponsored by 
other departments as well as Honors project presentations.  
• A record number of students were initiated into our student honorary, Lambda Pi Eta. Interim 
President Peg Luy, was initiated into the chapter as an honorary member and former 
Communication major in the department.  
 
Communication Department Goals 
 
The drive to communicate forms the basis for human social behavior and is a critical element of 
any organization or field of employment, regardless of technological advancement or changes. 
Our department’s commitment to the University mission of preparing students for professional 
success, democratic citizenship in a global environment, and a personal life of meaning and 
value is accomplished through a variety of discipline-specific learning objectives. Graduates with 
a Communication B.A. degree achieve the goal of professional success by becoming effective 
problem-solvers, critics, and practitioners in their professional communities. Our objective in 
addressing democratic citizenship in a global environment is to help students develop an 
appreciation for the power of symbols, awareness of the complexity of ethical choices in 
communication endeavors, and an understanding of the opportunities and constraints of 
technology. Classroom experiences, service learning, and internships are designed to challenge 
everyday assumptions about communication in a rapidly changing world. Finally, our objective 
in addressing a personal life of meaning and value is to enable students to become effective 
problem-solvers, critics, and practitioners in their personal communities. 

 
More precisely, upon graduation, students who major in Communication will be able to 
demonstrate communicative competence in three areas: 
 

1. Students will demonstrate the ability to communicate in personal, scholarly, and 
professional contexts through appropriate verbal, nonverbal, and mediated formats 
before diverse and varied audiences. 
 
2. Students will distinguish the theories pertinent to communication studies and 
demonstrate the skills needed to create, present, analyze, and evaluate messages in 
relevant contexts. 
 
3. Students will demonstrate critical thinking skills when generating, consuming, and 
evaluating messages in communication contexts. 
 

Successful majors in Communication move into careers in human services, media, sales, 
counseling, training and development, public relations, business, and publishing. Recent 
graduates are currently pursuing graduate work, working for radio and TV stations, planning 
media events, working in universities, organizing PR campaigns, etc. A strong liberal arts 
background and intensive work in all aspects of communication uniquely qualify communication 
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• Organizational Communication: Students in the organizational communication track develop 
communications skills vital for the professional workplace. Coursework in leadership, conflict 
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Assessment Methods & Analysis of Assessment Results 
 
The Communication Department assesses student skills and knowledge using a variety of 
techniques. One of our assessment goals is to create a consistent, ongoing assessment process 
to improve the quality and quantity of data useful to our department for program development 
and growth. Assessment data will be gathered from the following sources and contexts: 
 

 Student Interviews: A random sample of students is interviewed each year. These have 
included exit interviews for graduating seniors, discussions held with student leadership, 
and student feedback provided in the capstone course.  

 Internship Evaluations: Communication majors are encouraged to have at least one 
internship experience. At the end of the internship, students, supervisors, and faculty 
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Progress is being made on assessment of our delivery of the oral communication requirement 
and that process will aid in the development of additional assessment processes for the 
department major. Current assessments are based on limited information that identifies a 
department with strong student support and many positive points of evaluation. Some negative 
assessments by students of the program are beyond departmental control and reflect resource 
limitations imposed on the department by the University, for example in the areas of video 
production resources. No member of the department has release time to perform assessment 
responsibilities. The small size and limited faculty size makes assessment difficult. For example, 
in the last three years, the Department has had one faculty member teaching for Millikin 
University in London or on a sabbatical leave for a semester. New teaching and advising duties 
were the priority of the department during these short-handed periods. In the Spring of 2010, 
both senior faculty members taught a fifth course in response to the University’s financial crisis 
concerning instructional resources. Faculty are advising 30-40 students each and spend 
significant time helping to advise and mentor student majors. Time, resources, and 
opportunities for assessment are too limited. Results of current assessment efforts include: 
 
Student Exit Interviews: The chair of the department conducted interviews with 33 students 
enrolled in the capstone course and planning to graduate from the department in December 
2010, May 2011, or anticipating graduation in August or December 2011. Many of the 
interviews continue to reiterate the students’ perceptions of the department’s strengths and 
weaknesses. Some of the more frequent and valuable comments are summarized below:  
 
• Advising was highly praised by graduates from the major. Students were especially pleased 
that the department made an effort to help them graduate on time and that curricular and 
advising resources were available to make that possible. Students felt that their departmental 
advisor, the department secretary, and Registrar’s office were meeting their advising needs. 
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seem particularly true for students entering the major their Freshmen year. The longer a 
student is a major in the department the more our limitations become evident. Offering a 
variety of topics courses, including Immersion courses, is helping this situation. However, with a 
limited faculty size, a heavy core course demand, and a significant number of majors, variety is 
going to be limited. 
 
• Students in the media track were particularly critical of the options available to them at this 
time. Media production is limited to a reliance on instruction with an adjunct teacher. That 
position has been held by three different adjuncts in the last three semesters, making any 
development or improvement in that program difficult. Such turnover prevents the relationships 
needed for effective advising, independent study, or mentoring in this area of the major. 
Equipment limitations have compounded this problem. With only two cameras for a class of 10-
15 students, the Millikin University mission of hands on learning and performance learning is 
impossible to adequately develop. As long as the media area is not supported sufficiently, it is 
not delivering on our promise of education. 
 
• Study abroad was referred to as a unique and positive experience during exit intervies. One 
popular program has been a London Semester program. Student experiences in the London 
Semester were rated exceptional and the students were extremely pleased to have had the 
experience and opportunity to study abroad. Other students have used their language skills, 
immersion 
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Students also were required to work with the Career Center on resumes and to interview 
professionals about their experiences and recommendations. The resumes have been improving 
but need additional work and effort. According to Pam Folger, Director of the Career Center: 
“The quality of the resumes vary much like the students. Some are very interested in having the 
best possible resume, but some never follow through on our advice. But, that said, overall 
Communication majors have some of the best resumes on campus because they are more likely 
to use our office regularly, and faculty work so closely with them as well. A good number of 
them are very career-minded and do a good job of planning ahead for a career after 
graduation.”  
 

The networking interviews were in some cases exceptional, but overall, this assignment also 
needed more detail and follow through by students. The assignment needed to be done earlier 
and tied into the reflection assignment more fully. An earlier deadline for this portion of the 
portfolio might insure that it is integrated into the final project. 
 
Internship Evaluations: The departmental requirement for student internships has been a 
successful one. Approximately 43 internships were completed in 2010-2011. Student internships 
were located in a variety of places, both on campus and in the community at large. Summer 
internships also included experiences outside of the Decatur community. Students worked with 
campus organizations, corporate organizations, small businesses, and not-for-profit 
organizations. Examples of this success include: Jennifer Hood was able to intern very 
autonomously for Red Carpet Productions promoting a music artist. Red Carpet Productions is 
owned and operated by Jody Cox, Millikin ’06. Internship supervisor comments were extremely 
positive. Jonathan Sao was referred to as “the best intern they have ever had.” Many students 
commented the internships helped them gain valuable real-life work experience. Michelle 
Patrick’s internship led to a part-time job where she was given greater responsibility including 
the launch for Love Gear at Petco. They also indicated that internships allowed them to make 
decisions about paths to follow after graduation. WAND suggested in their comments that we 
offer more TV production classes. Most supervisor comments felt that the Communication 
Department prepares interns well for an internship experience. Several interns had unique 
experiences. Alex Baird created photos and promotions for local bands.  Courtney Bromrosz was 
able to intern in a library and is now pursuing a Master’s degree in library science. Kayla Vogel’s 
internship at ADM led to a full-time position after graduation. Katrina Marmor was able to work 
on several events for Macon Resources including Woofstock. Jeffone Smith was able to 
experience the planning side of weddings.   
 
The Department continues to have an internship advisor who has been instrumental at getting 
students meaningful and interesting learning positions. It takes a lot of time and effort to 
implement the department’s internship requirement. However, it has been a valuable 
experience and distinctive requirement for our majors. 
 
Curriculum Evaluation: The department reviewed its curriculum and made changes in the Fall of 
2006. For 2010-
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making the task of building an audience for the course more difficult. A new course, CO 342 
Applications in Organizational Communication, was added to the curriculum 
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use of the station to produce environmental messages for children and adult audiences. This 
collaboration was a success and demonstrated another external experience 
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very time when this program has grown and found success, the loss of faculty is a step 
backwards. With only 4 full-time faculty and more than 110 majors and general education 
commitments, our department is too small to provide the level of curriculum necessary to meet 
the need. The major 
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• Primary goals for the department with regards to assessment and student learning for 2011-
12 include: 

- Expand and enhance oral communication course assessment and continue to 
evaluate the effective meeting of its learning goals.  

- Evaluate current departmental curriculum to assess it from a market-


